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,K6ksal PEKDEMIR

Ozet

Cok farkli yansimalari olan kiiltiir, insana giydirilen ikinci dogadir. Insan toplumsallagirken kiiltiirel 6geleri

benimsemekte ve hayata adaptasyon saglamaktadir. Bu ¢alismada, popiiler kiiltiiri hem olusturma hem de yayginlagtirma
araglari arasinda yer alan radyo tizerinden bir inceleme yapilmugstir. Dini yayinlar/programlar yapan bir radyo kanali olan
Bayram FM sunuculari ile dinleyicileri arasinda gergeklesen iliski agiga ¢ikartilmaya calisilmistir. Incelemede, “sunucular,
radyo dinleyicileri tizerinde rizaya dayali hegemonik bir giice sahip mi, sayet sahipse din rizanin olugmasinda nasil bir rol
oynamaktadir” sorusunun cevabi aranmaktadir. Arastirmada 6zneyi daha fazla dikkate alan ve failin direng
gosterebilmesine ya da bilingli bir sekilde tercih edebilmesine imkéan taniyan “popiiler kiiltlir” kavrami yerine, kiiltiirel
ogelerin kar amaciyla birer meta haline doniistiiriilmesine ve kitlelerin s6z konusu triinler karsisinda pasif konumuna
gonderme yapan “kiiltiir endiistrisi” tanimlamasi tercih edilmis ve elestirel okul baglaminda Gramsci’nin “hegemonya”
kavramsallagtirmas: kullanilmigtir. Bayram FM’de yayinlanan reklamlarda ve sunucu-dinleyici diyaloglarinda yer alan
ifadeler tizerinden hegemonyanin varligs sorgulanmigtir. Mikro bir saha aragtirmast olan bu ¢alisma, metodolojik olarak
ideografik yaklagimi benimsemekte ve anti-pozitivist epistemolojik temele dayanmaktadir. Arastirmanin yontemi ise
icerik analizidir. Bayram FM’de yer alan alt1 farkli reklam ve yirmi bes sunucu-dinleyici diyalogu incelenmistir. Elde
edilen veriler neticesinde, Bayram FM’in dinleyiciler tizerinde hegemonik bir giice sahip oldugu ve séz konusu
egemenligin riza ¢ergevesinde gergeklestigi sonucuna ulagilmistir. Ayrica, Bayram FM’in, kiiltir endiistrisinin

treticilerinden birisi oldugu ve dini-kiiltiirel 6geleri kir amactyla metaya dontstirdiigi tespit edilmistir.
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Abstract

Culture with very different fragments is the second nature that is dressed to man. As people socialize, they adopt cultural
elements and adapt to life. In this study, an examination is made on radio which is one of the means of creating and
spreading popular culture. The relationship between the presenters and listeners of Bayram FM, which is a radio channel
that makes religious broadcasts/programs, has been tried to be revealed. In the study, it is sought to answer the question
“do the presenters have a hegemonic power based on consent on radio listeners, and if so, what role does religion play in
the formation of this consent?” In the research, instead of the concept of “popular culture, which takes the subject more
into consideration and allows the perpetrator to resist or to make conscious choices, the definition of “culture industry”
which refers to the conversion of cultural elements to profit-making commodities and the passive positions of the masses
against these products, was preferred and Gramsci’s concept of hegemony was used in the context of the critical school.
The presence of hegemony is questioned through the language used in the advertisements and presenter-listener
dialogues broadcasted in Bayram FM. This is a micro-field study which adopts an ideographical approach
methodologically and is based on an anti-positivist epistemological ground. The method of the research is content
analysis. Six different advertisements and twenty-five presenter-listener dialogues in Bayram FM were examined. As a

result of the data obtained, it was concluded that Bayram FM had a hegemonic power over the audience and that the




sovereignty was occurred within the framework of consent. In addition, it was ascertained that Bayram FM was to be one

of the producers of the culture industry and converted religious-cultural elements into commodities for profit.
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